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AIDS Free Pittsburgh (AFP) is a public health movement to end
the AIDS epidemic in Allegheny County by 2030. AIDS Free
Pittsburgh is a collaborative initiative comprised of government
agencies, healthcare institutions, and community-based
organizations that strive to support and improve the care of
people living with HIV/AIDS, as well as communities most at-
risk for HIV. AIDS Free Pittsburgh does not provide services
directly, but rather works to raise awareness and build
collaboration among community stakeholders.
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Our mission Is to achieve an AlDS-free
county and reduce the rate of new HIV
Infections by 75% by 2030.
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AN ALLEGHENY COUNTY INITIATIVE

We envision a community where new HIV
Infections are rare, people living with HIV
recelve the care they need, and young

people can grow up In a world without
AIDS.
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AIDS FREE PITTSBURGH PARTNERS

AIDS FREE PITTSBURGH IS FINANCIALLY SUPPORTED BY THE ALLEGHENY SINGER RESEARCH INSTITUTE
(AHN), UPMC PRESBYTERIAN SHADYSIDE, AND IS MANAGED BY THE JEWISH HEALTHCARE FOUNDATION.




Objectives

Strategies

Strategic Plan (2015-2025

GOAL: Achieve zero new AIDS diagnoses

Diagnose the
undiagnosed
earlier in the
course of HIV
infection

Improve access to
HIV testing

Address HIV
stigma to foster
demand for HIV

testing

Advocate for
routine HIV testing
policies

Link individuals
with a positive HIV
test to care within

48 hours of
diagnosis

Achieve 95% viral
load suppression

care

Find people living
with HIV who
have been lost to
care and link them
to care

Develop model to
bring newly
diagnosed into
care

Enhance HIV
provider
education to
promote positive
living

Increase
awareness of
patient assistance
programs

for patients in HIV

GOAL: Reduce new HIV
diagnosis by 75%

Support efforts to Build capacity for
reduce HIV pre and post-
transmission exposure
among key prophyalxis (PrEP
populations and PEP) delivery

Increase number
of PrEP and PEP
providers

Outreach to
communities most
impacted by HIV

Increase number
of people on PrEP
and PEP among
key populations

Increase HIV
education
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AN ALLEGHENY COUNTY INITIATIVE
AIDS Free Pittsburgh
strives for increasing
linkage to care, reducing
transmission, and
increasing PrEP/PEP
awareness and delivery.
To meet these goals and
follow through on
strategies, AFP is
expanding HIV
prevention and support
service awareness and is
engaging with the
community to
understand their
changing needs.




Progress to Date
20135 to 2022

Number of New HIV Diagnoses from 2013

Since 2013, there has to 2022 in Allegheny County
been a decrease in new

HIV cases by 39%. In 2022, 160

139

3
there were 72 new HIV S 140 127
diagnoses in Allegheny S 120
County. This is a decrease g 100
INn cases from 2021, where ; 20
there were 89 new HIV 2
cases in the county. AFP -
continues to use data to g 40
action strategies with E 20
Intentional partnerships < 0
to make a positive 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Impact on diagnosis Year

rates, diagnosis access,
and HIV support.

Pennsylvania Department of Health (2022). 2022 Annual
HIV Surveillance Summary Report.
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WEBSITE FOCUS
Three Strategies To End the Epidemic

Normalize HIV Testing - increase the rate of routine screening for HIV/AIDS in
medical settings in accordance with the Centers for Disease Control and Prevention and the
United States Preventive Services Task Force guidelines.

Increase Access to PrEP - increase awareness of Pre-Exposure Prophylaxis (PrEP) in
the community and build capacity for healthcare providers to identify eligible patients and
prescribe PrEP.

Improve Linkage to Care - Use established relationships within the medical

community to ensure that people diagnosed with HIV are quickly linked to high-quality
care, facilitating faster treatment for those who need it.




Resource Finder

9 AIDS
PITTSBURGH  HIVTESTING  PREP  LIVINGWITHHIV  PROVIDERRESOURCES  ABOUTUS

Get the HIV care
you need.

I Enter zipcode

Community
Resources

Built with community input
with vendors who identify in
communities impacted

Info on testing, PrEP, and
services when living with
HIV

Interactive map to find
resources



AFP Provider Resources

The HIV Care Options in Allegheny County: a guide to clinics,
providers, and the healthcare coverage they accept continues
to be updated and available on the provider resources page of
the website.

In November of 2023, AFP and partners launched a Dear Colleague
letter campaign in advance of World AIDS Day encouraging general
providers, OB/GYNS, and plasma centers to join in on the commitment
to end the HIV epidemic.

A guide to clinics, providers, and the healtheare coverage they accept.
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December 1 is Werld AIDS Dy, @ dey fo renew our commilment fo impraving the lives of paople with HIV and
ensuring equitable access fo prevention services. With the upcoming 2023 World AIDS Day, we ask
you to partner with us to end the HIV epidemic in Allegheny County.

Today, people with HIV canlive long, heabhy ves thanks to improved treatment. Plus, powerful prevention tools
— including pra-expasure prophylaxis PrEP] — can practically eliminate fransmission. Yet, despite these succasses,
progress has slowed and far oo many peopla in Allegheny County sl are not bensfiting squally from HIV
prevention and care. In 2022, there were 72 new diagnoses in Allegheny County and approximately 1 in 7 of
these were lote diagnoses [i.e., diognosed with AIDS within 90 days of HIV diagnosis).

AIDS Free Pitsburgh is @ public health movement committed fo ending the HIV epidemic in Allsghﬂny County by

2030, AIDS Free Pittsburgh asks that this World AIDS Day you and your clinic cot

. Normalizing routine HIV testing: I i racommended everyone receive o fest mlhalrhfevhme, and for many
mora frequently. I testing is not availabla at your clinic, you can refer to ofher locations

2. Incroasing access to PrEP: Identiying a\lg\h\a individuals and prescrbing PrEP pilorinjecton) s key to
prevention. IF your clinic does not pr % you can
3. Improving linkage to care: Efficiently Iinkmg individugls who test posifive to reatment (ideally within 24-48

houre) ensures better health outcomes and faster times to viral suppression

AIDS Free Pittsburgh provides suppart fo lacal clinics to help with your HIV prevention efforts. AIDS Frae
Pitisburgh offers the fallowing

1. Lunch and Learns: We provide information on testing, pravention, and car to your clinic stoff.

2. Care Options Guide: Local clinics have “RAPID” phone numbers if somebaody tests positive, which bypass
ceniral scheduling to ensure patients sfart heatment immediately (see Resaurces).
PrEP Toolkit for Praviders: AIDS Free Pisburgh has developed a guide fo assist with prescribing PIEP (see
Resources).
Patient Resources for Your Clinic: Wa have included a sample of these. Canfec! us fo request more far your
clinic free of charge.
Linkage to Ryan White Program: For individuals with HIY and an income 5500% of the Federal Poverty
Level, medical /support services are available. Contact us for assistance referring pafients.

-

E

L

Canfoct AIDS Free Pifishurgh of info@aidsfreepitisburgh.org or 412-773-1120.

Your parinership is key to ending the HIV epidamic. Thank you for recommitting to this effort on this Warld AIDS Day
and for all that you do fo ensure the wallbeing of residents in southwestern Pennsyivania

Sincerely,
y y ~”1\
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AIDS Free Pittsburgh
= Website: aidsfreepitisburgh.org
o This webpage includes a searchable map fo lock for fesing, PrEP, and care providers by zip code
© you would like  clinic added o this map, please email info@aidsfreepitsburgh.org or call 4127731120
= Pravider Resources
= PrEP Taolkit for Providers
= HIV Care Ogplions Guide

Centers for Disease Control and Prevention

= General HIV Information: veww.ede.gov,/hiv + Prevention and PrEP

= HIV Information for Heelthcare Professionals * Tasting

= How to Talk to Patients about HIV Testing + Status Neutral Approach
= Resources for Peaple with HIV + HIV and Mpox

Allegheny County Health Department
= HIV Summaries

= HIV Infermation

= PrEP infarmation

= Public Health Clinie {STI/HIV|

Pennsylvania Department of Health
* HIV Services
* HIV Surveillance Data

Ryan White Program
* Ryan White HIV,/AIDS Program Scan the QR below for
» Clinicol Care Guidelines and Resaurces the digital Resource page

MidAtlantic AIDS Education and Training Center
* Training Center

= Clinical Tools and Resources

= Archived Trainings

& aidsfreepittsburgh.org
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AFP Socials and Lit

AFP continues to expand social media and print
literature initiatives. Some highlights include:

 45% INCREASE in social media presence since
February 2023

e Launched AFP TikTok, in addition to Facebook
and Instagram.

« AFP recruited 10 community members to
participate in a photoshoot as part of new AFP’s
print media campaign efforts
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AFP Events

Too Hot for July, AFPs annual biomedical HIV Awareness event
in partnership with True T Pgh, was held for the 6thth time on
May 30, 2024. Over 1,500 people were present at this free to the
public block party celebrating advancements in prevention and
treatment that can end the epidemic. The event included free
HIV and STl testing, information from collaborative members,
and performances from local artists and nationally known
headliner, Alex Newell.

On December 1, 2023, AFP hosted The Category is...Red: A
World AIDS Day event at the Union Project in the Highland Park
neighborhood of Pittsburgh. Over 130 people attended to
commemorate those lost to HIV/AIDS and to celebrate the
advancements in prevention and care that can end the HIV/AIDS
epidemic. All guests were encouraged to wear red attire with an
award for the Best Dressed. The event featured remarks from
local providers and organizations in the collaborative and people
impacted by HIV who are members of AFPs Community
Advisory Board.




ADVERTISING OVERVIEW

Build a comprehensive offline to online media plan that will
continue education and drive awareness of the services offered
by AIDSFreePittsburgh.org and AIDSFreeWesternPA.org
Provided under the HRSA - Ryan White HIV/AIDS Program

Utilize both digital and traditional media while incorporating
new and out of the box tactics.
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vellow bridge digital

bridging the gop
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ADVERTISING OVERVIEW

11T COUNTY REGION:

Allegheny, Armstrong, Beaver, Butler, Cambria, Fayette,
Greene, Indiana, Somerset, Washington and
Westmoreland

DIVERSE POPULATIONS BETWEEN COUNTIES N
RURAL AREAS WITH LIMITED ACCESS TO MEDIA yelow bridgebgingggl




ADVERTISING OVERVIEW

252,325,531

TOTAL ADVERTISING
IMPRESSIONS




ADVERTISING OVERVIEW

MOBILE FIRST STRATEGY

MORE THAN 1 QUARTER of adults living
in households earning less than $30,000

a year are smartphone-only internet

_gmuuﬂmﬂﬂliﬂm =
y||wb idge d |




MEDIA TACTICS

Out of Home Advertising
Out of home advertising captures broad audiences, enhances
brand visibility, reaches commuters, offers creative flexibility,

drives immediate action, and complements digital strategies
effectively.

Digital Advertising
Targeted digital ads reach specific audiences, increase
engagement, improve conversion rates, maximize ROI, enable

personalization, track performance, adjust in real-time, and

reduce wasted spend. v~ -,
ye||ow brtdge d|g|fo|




MEDIA TACTICS

Print Advertising

Print advertising offers tangible engagement, targets local
markets, builds trust, provides lasting impressions, supports
branding, complements digital efforts, and reaches
demographics less active online.

Radio Advertising

Radio advertising reaches diverse audiences, offers targeted
placements, builds brand awareness, is cost-effective, drives
Immediacy, complements other media, and engages listeners
through audio storytelling. Jup .

Dyéllov? bridge digital




MEDIA TACTICS
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MEDIA TACTICS

Website / SEO

SEO boosts website visibility, increases organic traffic, improves
user experience, enhances brand credibility, drives targeted
leads, supports long-term growth.

Creative

Good creative captures attention, communicates messages
effectively, evokes emotions, differentiates brands, enhances

engagement, drives conversions, builds brand identity, and
/ Jﬂ/lﬂﬂ]luﬂﬂ“mmmnﬂmﬂﬂim%J\

leaves a lasting impression. Selow bridge d,glw




OFFLINE

ONLINE
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OFFLINE TO ONLINE

TARGETING SEQUENCE:

1. Target person sees AFP ad on bus
shelter or street level billboard.

2. While target waits in the target zone,
we capture their device id.

/\\
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OFFLINE TO ONLINE

TARGETING SEQUENCE:

LIVING WITH HIV

AND NEED HELP WITH
HOUSING?

3. Within 7 days devices are mapped
within the home network

4. For a 30 day period after the visual
_. exposure of the physical bus billboard
= = we deliver ads for AFP services to the
g=—y target person

gy -
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FOCUS BY COUNTY

Although the majority of people living with HIV are in Allegheny county, its critical to have the message
distributed throughout the campaign footprint. Based on the number cases by county in 2020.

New HIV Cases {Estimated # of people {Percentage of Total iProposed Budget
County 2020 Living with HIV Cases by County
Allegheny 79 2,982 76% 61%
Armstrong 1 37 1% 3%
Beaver 11 130 3% 5%
Butler 4 96 2% 3%
Cambiria 3 120 3% 4%
Fayette 5 100 3% 4%
Greene 0 22 1% 3%
Indiana 2 41 1% 3%
Somerset 2 89 2% 3% "“m
Washington 2 111 3% 4% J””ﬂ“ ﬂ[[ﬂ]mﬂl_lﬂ“ﬂ_mm Jl““hufun‘m\J
Westmoreland 0 185 5% 7% ye“ow bmdge d|g|’rg|
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MEDIA MIX

= Digital Display = Social Media

= Direct Mall = Bus Shelters

= Print = Streaming Audio

= Terrestrial Radio = Website Development

= Streaming TV = Search Engine Optimization
= Billboards =  Mall Advertising

= Transit Ads = Dating Apps

=  Events = Strategic Event Sponsorship

/ \°\‘:f
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DIGITAL SUMMARY - July ‘23 to June ‘24

PLATFORMS:
Digital Display, Video Pre-Roll, ZTV, Streaming Audio

73,162 39,049,184

website visitors impressions

g munummmmmmﬂ mmu%
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DIGITAL DISPLAY ADS - Impressions, Clicks and CTR

July 2023 through June 2024: 31,903,424 impressions were delivered 57,211 visits
to the website were driven from these ads at a .18% CTR

57,211 31,903,424 .18%

clicks impressions CTR

Takeaways: Strong CTR continues to drive traffic — Twice the

national average for digital display - il “m““““"“mmm“mﬂ M Moo

yellow brndge d|g|To|
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VIDEO PRE- ROLL - Impressions, Clicks and CTR

July 2023 through June 2024: 3,631,688 impressions were delivered 15,113 visits to
the website were driven from these ads at a .41% CTR

15,113 3,631,688 41%

clicks impressions CTR

i
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STREAMING TELEVISION - Impressions, Clicks and CTR

February 2024 through June 2024: 1,459,180 impressions were delivered 44 visits
to the website were driven from these ads at a .003% CTR

44 1,459,180 .003%

clicks impressions CTR

Takeaways: The video completion rate is 98.68%. Shows the i
. . . - \kf\’«t:@
viewers are watching the ad and not leaving the channel. @%Wﬁm\mmwﬂm@

yellow bridge digital
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DATING APPS - Impressions, Clicks and CTR

December 2023 through June 2024: 884,287 impressions were delivered 102,462
visits to the website were driven from these ads at a 11.7% CTR

102,462 884,287 11.7%

clicks impressions CTR

J\/ i&)lt/\
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STREAMING AUDIO ADS August 2023 - June 2024

August 2023 - June 2043

1,236,648

Impressions

/\\ B
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Video & Audio Creative Samples

Links to Video Ads:

SERVICES IN .
West PA Vid
PENNSLYVANIA ==l S

Pittsburgh Video

4 total videos running - 2 for each region

Note: The New creative is currently under progress and will be in place in July

Links to Audio Ads:
30 second o

.60 second



https://drive.google.com/file/d/1ZgLjiT4XwnIGMwuXoyqln1_XIffYUGz1/view?usp=sharing
https://drive.google.com/file/d/1A79-gHYSzvlhLl7ClX5iLXRrEJKJM6mE/view?usp=share_link
https://drive.google.com/file/d/1Vj-WWKomnng542vgKZvKIrKDSly7JIjO/view?usp=share_link
https://drive.google.com/file/d/12IG-7aeauhBWXXjGgMQfPEMG6uZqj-hQ/view?usp=share_link

BUS SHELTERS - Allegheny County Digital Event Fences
Impressions, Clicks & CTR- Top 15 performing locations

January 1 through March 31: 49,042 impressions were delivered 86 visits to the
website were driven from these ads at .18% CTR

Location CTR Click Impressions

Minth St & Penn Ave - ALLEGHENY - BUS SHELTER - Sept- Nov 2023 0.12% 9 7,463
Bus Shelter_December 15300 FIFTH AND ROSE - ALLEGHENY - BUS SHELTER - DEC - FEB 2024 0.13% 7 5,536
Bus Shelter_December_15270 Banksville & Wenzell - ALLEGHENY - BUS SHELTER - DEC - FEB 2024 0.16% 8 5,062
Bus Shelter_December 15581 NORTH AVE & FEDERAL ST - ALLEGHENY - BUS SHELTER - DEC - FEE 0.18% ¥ 3,804
Bus Shelter_December_15026 OHIO RIVER & TERMON - ALLEGHENY - BUS SHELTER - DEC - FEB 20 0.20% 11 3,778
Liberty Ave & Stanwix 5t - ALLEGHENY - BUS SHELTER - Sept- Mov 2023 0.14% 5 3,660
Bus Shelter_December 15236 Liberty & Baum ALLEGHENY - BUS SHELTER - DEC - FEB 2024 0.36% 10 2,803
Bus Shelter_December_15514K Forbes and Murray - ALLEGHENY - BUS SHELTER - DEC - FEB 2024 0.19% 5 2,605
Fort Duguesne Bivd & 6th 5t - ALLEGHENY - BUS SHELTER - Sept- Mov 2023 0.21% 5 2,431
Banksville & McMonagle - Dry Cleaner - ALLEGHENY - BUS SHELTER - Sept- Nov 2023 0.18% 4 2,258
Bus Shelter_December_15413 Liberty & 14th st - ALLEGHENY - BUS SHELTER - DEC - FEB 2024 0.10% 2 2,075
Bus Shelter_December_ 15062 Chartiers ave & Allendale - ALLEGHENY - BUS SHELTER - DEC - FEB 20z 0.19% 4 2,069
Bus Shelter_December_15435 Liberty & Bloomfield Bridge - ALLEGHENY - BUS SHELTER - DEC - FEB 2{ 0.15% 3 1,902
Bus Shelter Replacement- 15324 Fifth Ave & Chatham Garage - 1/18/24 - 2/20/24 0.15% 3 1,860
AT 51 & Englert - ALLEGHENY - BUS SHELTER - Sept- Nov 2023 0.19% 3 1,546
Totals average - 0.18% 86 49,042




BILLBOARDS - Digital Event Fences Impressions, Clicks &
CTR- Top 15 performing locations

January 1 through March 31: 34,000 impressions were delivered 54 visits to the
website were driven from these ads at .17% CTR

Location CTR Clicks Impressions

AT.51 Hegis A. Malady Memorial Bridge & AT. 837 FN F/N_ALLEGHENY - OUTFRONT - SEPT- ALUG 203 011% & 4 485
AlDSFree_MNovember_3990 AT 22 M/L 2 ML E'O AT 66 - WESTMORELAND - LAMAR - MOV 27- FEB 18 012% 4 3,322
E/S RAte. 219, .6 mi. N/D Holsopple Rte. 53 F/IS_ SOMERSET - OUTFROMNT - SEPT 11 2023- SEPT 8 2024 0.04% 1 2,804
AIDSFree_Movember_ 16818 |-70 N/L 1.2 MI E'O RT 519 EF - WASHINGTON - LAMAR -NOV 27- FEB 18 012% 3 2,493
55 At 422, .3 M E of Slate Lick Road Worthington F/E - OUTFRONT - ARMSTROMNG - NOV 1 2023- APRI 0.17% 4 2,320
AlDSFree_MNovember 6999 TURNPIKE -SOMERSET - LAMAR - NOV 27 - FEB 18 0.13% 3 2,204
You Are in Contral 1966 SAW MILL RUN WL 170" 340 EDGEBROOK - ALLEGHENY - LAMAR - Sapt- Moy 0.18% 4 2,163
AlDSFree_MNovember_ 1328 - BUTLER ST WL 75' N/O AT 8/28 - ALLEGHENY - LAMAR - NOV 27- FEB 1 0105 2 1,968
Love Confidently 24686 AT 22 N/L .2 MI E'O RT 217 - INDIAMNA - LAMAR - Sept- Nov 2023 0.25% 5 1,966
Meed Help with Drug & Alcohol 1621 |70 N/L 3.3 MI E'O RT 519 - WASHINGTON - LAMAR - Sept- Mov 20 0.22% 4 1,852
AlDSFree_November_1151 - BIGELOW BLVD N/L 450" WO FINLAND - ALLEGHENY - LAMAR - NOV 27 0.28% 5 1,809
AlDSFree_Novemnber_2814 AT 119 WIL 400' N/O WILLOW CROSSING LEFT PANEL WESTMORELAND 0.17% 3 1,756
At & 2B at gen Butler Bridge_BUTLLER - HARMONY - NOW 8- AUG 31 0.17% 3 1,734
AlDSFree_Movember 3778 AT 18 BE/L 40" S/0 WASH CITY LINE - WASHINGTON - LAMAR - NOV 27- FH 0.06% 1 1,562
AlIDSFree_Movember_2163 W LIBERTY AVE E/L 20' N/O SARANAC - ALLEGHENY - LAMAR - NOV 27- H 0.47% 7 1,492
Totals average - 0.17% 54 34,000




TRANSIT: Buses & Shared Rides

2 Shared Ride Vehicles-Westmoreland and Washington Counties

350,000 impressions per week per vehicle
2,800,000 total impressions per month

Bus Advertising- Allegheny County

4,231,299 impressions per month - Exterior
768,744 impressions per month for - Interior
5,000,043 Total impressions per month



MALL ADVERTISING

Mall Advertising- Westmoreland and Allegheny Counties

1,858,400
visitors
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QR Code Scans as of May 31

Placement Total Scans
Monroeville Mall 8
Westmoreland Mall 5

Bus Shelters 25
Interior Bus Signage 3
Greene 25
Scene/Placemats

City Paper 14
Observer Reporter 21
Butler Eagle 3

104 QR SCANS




Creative Updates- New Creative as of March 2024

WE
CAN
HELP!

LIVING WITH

SUPPORT IS PROVIDED FOR:

Food | Prescription Drugs | Dental Care

Mental Heaith Support | Substance Abuse
Plus Additional Services

AIDSFreePittsburgh.org

LIVING WITH

WE CAN
HELP!

AIDSFreePittsburgh.org

:

LIVING WITH

YOU ARE
THE KEY TO
YOUR HEALTH

AIDSFreePittsburgh.org

AND NEED HELP WITH
MENTAL HEALTH
SUPPORT:

AIDSFreePittsburgh.org

YOU ARE
INCONTROL

AIDSFreePittsburgh.org

+
LIVING WITH

HIV?

CONFIDEHTI.Y
AIDSFreePittsburgh.org

LIVING WITH

AV

WITH
ALCOHOL USE:

LIVING WITH

HIV

'NEED HELP WITH
DENTAL CARE?

LIVING WITH

AND
NEED HELP
WITH FOOD?

AIDSFreePittsburgh.org AlIDSFreePittsburgh.org

LIVING WITH

HIV?

WE BELIEVE

WE BELIEVE “ iN YOU

INYOU

: AIDSFreePittsburgh.org

AIDSFreePittsburgh.org




PRIDE 2024 Sponsorship

AFP received headline sponsorship of the local stage for Saturday and
Sunday with premium signage on stage.

AFP will supplied 2 flying banners/flags for the info area- Branded
with AFP & Pride Logo

AFP Logo will be given credit on other marketing materials.

2,000 bags will be provided to be distributed at the Information Booth

by the Pride Event team.
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NEWSPAPER - Placement Samples
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DIGITAL PLACEMENTS (desktop and mobile)

Mobile Banner Ads

— < GOTOHOMEPAGE

4:30

ADVERTIS Comments posted on HuffPost today

< Pittsburgh, PA © (o previuv AR @

LIVING WITH HIV 835 tees, e wrrs = T,
AIDSFreePittsburgh.org

Advertisement

Pearson is a co-chair for Johnson’s campaign, which puts a heavy focus on gun reform and

abortion rights. COX LIVI NG
“I know fighting for justice has a cost. | learned that firsthand as a little girl when | had to -

sleep in the hallway instead of my bedroom to avoid being shot because my dad had the AdChoices [> Sponsor WITH HIV

courage to bring the KKK to justice,” Johnson said in her campaign announcement video.
Her father was an FBI special agent who helped investigate the Klan’s activity in the Deep
South.

She added that other politicians “don’t like me much because | speak my mind. And when
it's bullshit, | call it bullshit.”

@VoteGloriaJ - Follow

Hurricane Tracker

Tropical Storm Jova
Sep 5, 2023 - 9:00 AM MDT

Max Winds
50 mph

There is a movement afoot in Tennessee. Now |I'm running
for US Senate because our work doesn't stop here. Join us.
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Placements - Buses
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Placements - Buses
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Placements- Bus Shelters

Liberty Ave.

pedestrian Map




73 AIDS
4, PITTSBURGH

GET THE HIV
CARE YOU NEED

AIDSFREEPITTSBURGH.ORG

LT CHe IAMIN CONTROL
PrEP Gives You the Power
AIDSFREEPI'I'I'SBURGH.ORG

MAKE YOUR OWN RULES
PreP Puts You In Control

AIDSFREEPITTSBURGH.ORG

LIVING WITH HIV?
We Can Help
AIDSFreePittsbur




Be the Change You Wish
to See in Your Community!

‘ AI DSFREE Interested in joining AIDS Free Pittsburgh?
‘ PITTSBURGH Have suggestions for what we could be doing to
better serve your community?

AN ALLEGHENY COUNTY INITIATIVE Call 412-773-1120 or email
info@aidsfreepittsburgh.org!

Don't forget to like and follow us on social media!

o) Facebook: @AIDSFreePittsburgh

o) Instagram: @alids.free.pgh



https://www.facebook.com/AIDSFreePittsburgh/
https://www.instagram.com/aids.free.pgh/
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